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EPA Green Power CommunitiesEPA Green Power Communities

A new initiative that challenges communities to buy 
green power in an amount that collectively meets 
the EPA Green Power Partnership’s benchmarks
Intended to motivate collective action of a 
community’s local government, businesses, and 
citizens to meet or exceed the EPA’s minimum 
purchasing benchmarks
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EPAEPA’’s Community Requirementss Community Requirements

Local government must be a Green Power Partner
Local government (or its designee) must initiate and 
support campaign 
Local government (or its local utility) must provide data on 
benchmark and campaign progress 

Will likely collaborate with utilities for this information
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EPAEPA’’s Purchasing Benchmarkss Purchasing Benchmarks

Note: 100% of your minimum green power partnership 
requirement should be met with “new” renewable energy*

6%Under 10,000 MWh

3%100,000 – 10,000 MWh

2%Over 100,000 MWh

The aggregated green power 
purchases should exceed …

If the Community’s 
annual electricity use is…

Green Power 
Minimum Requirement

Community-wide 
Electricity Use
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Marketer & Utility BenefitsMarketer & Utility Benefits

Campaign offers an important sales tool
Clear targets and rewards

Community purchases can equal size of large commercial purchases

Lowers acquisition costs for residential and small commercial 
• New sales pitch for large commercial that are community leaders

Can create friendly competition between two or more communities

Enhances working relationships between localities, 
environmental groups and green power providers

Localized market transformation opportunity
Campaign can leverage additional clean energy activities
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Green Power Communities

Corvallis, Oregon
Boulder, Colorado
Moab, Utah
Palo Alto, California
Park City, Utah
Salem, Oregon

EPA Green Power CommunitiesEPA Green Power Communities

Who’s Next...
Ann Arbor, Michigan

Austin, Texas

Bellingham, Washington

Hood River & Bend, Oregon

Lawrence, Kansas

Newton, Massachusetts
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Utah Clean Energy & Western Resource Advocates 
approached Moab to buy wind power for town gov’t in 2001 

The town gov’t joined EPA in 2002 (received a 2003 award)

PacifiCorp then challenged Moab, SLC & Park City to exceed 
a 5% participation rate  

Exceeded 5% and 10% utility challenges

Moab asked EPA if community could join EPA in 2004
EPA granted Moab’s request and launched a new EPA effort
Moab community purchased green power for > 4% of electricity use, 
exceeding 2% purchase requirement

The First Campaign in Moab, UtahThe First Campaign in Moab, Utah



8

How Moab Benefited How Moab Benefited 

EPA recognized community effort at 
the end of the campaign
Three Salt Lake City TV stations 
covered the event on evening news
EPA presented a street sign to 
highlight Moab’s efforts
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Boulder Green Power CommunityBoulder Green Power Community

“Boulder Wind Challenge” is a collaborative 
effort between the City of Boulder, Western 
Resource Advocates, and four providers

Challenge resulted in 1,150 new wind 
power subscribers, which is over twice the 
initial goal of 500.
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Green Power Community SignGreen Power Community Sign

Highlights a successful campaign
Each Community receives two
Stickers with year will signify 
Community meets guidelines
Designed for outdoor display

Other Recognition
Artwork for Community Banner Oregon’s Governor Kulongowski and EPA’s 

Matt Clouse holding a Green Power 
Community sign
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Steps for Community CampaignsSteps for Community Campaigns

1. Community’s local government joins Partnership
2. Local gov’t gauges interest among stakeholders in becoming an 

EPA Green Power Community Partner 
3. Local gov’t finds a home for campaign within City Council, citizen 

group, utility or marketers, NGOs, etc.
4. Campaign works on establishing a green power goal
5. Mayor signs EPA partnership agreement on behalf of community, 

possibly with City Council Resolution
6. City designs and implements a campaign to increase the use of 

green power among residents and businesses
7. Determine schedule and activities in consultation with campaign
8. Capture the benefits
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Want to Know More?Want to Know More?

Basic Information

An overview of Green Power Community Campaigns is available on 
EPA’s Web site 
http://www.epa.gov/greenpower/pdf/GreenPowerCommunities.pdf

More Questions?

Anthony Amato, 617-357-4630, anthony.amato@erg.com
Matt Clouse, 202-343-9004, clouse.matt@epa.gov


